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BGA/Trade Fair & Events/2023/24 Date: 02 April 2023
To All Hon'ble Members of BGMEA

Subject: Participation in ‘TexWorld Los Angeles & Apparel Sourcing Los Angeles’ from 25" to 26" July 2023 in California

Market Center, Los Angeles, USA.
Dear Sir,

It is our immense pleasure to inform you that ‘TexWorld Los Angeles & Apparel Sourcing Los Angeles’ will be staged from
25" to 26" July 2023 at California Market Center, Los Angeles, USA. This show will debut this summer at the California
market center to expand across to world —class textile, apparel and accessories manufactures from around the world. The
show can be a kickoff of a positive campaign of information that will lead to Bangladesh export growth. TexWorld and
Apparel Sourcing are being held to keep in the growing market and buyers can meet the manufacturers and suppliers of
spinning, weaving, and Textile machinery, Denim, Sportswear and Accessories. The event include 2days Physical exhibition,
B2B forum, Product Display and Design Studio. So it’s a potential market for our apparel manufacturer. Interested
participants are requested to contact directly to the show organizer. The detail information of the fair is mentioned below:

Details of the Fair
1. Name of the Exhibition : TexWorld Los Angeles and Apparel Sourcing Loss Angeles from 25-26 July 2023

Venue : California Market Center, Los Angeles, USA
WebSite : www.texworldnyc.com
Directly contact with: Rummana Afroze (Rumana)

Head of Operation, Messe Frankfurt Bangladesh

Office: Crystal Palace, House No. 22, Level 03

Road 140, Gulshan South Avenue

Gulshan 1, Dhaka 1212, Bangladesh

Mob: +880-1955508851 Email: bangladesh@feskhi.com
Website: www.messefrankfurt.com

BGMEA will provide necessary assistance. For any query, please contact:
Md. Shahriar Rahman, Deputy Secretary, BGMEA, Mobile: +88 01671-429218

Sizan Mahmud Plabee, Executive, BGMEA, Mobile: +88 01727656997

Attachment:
1) Brochure

2) Application Form
TRanking you,

Md. Faizur Rahmatﬂ
Secretary General

BANGLADESH GARMENT
% MANUFACTURERS Q‘!: ERS WATMMM)
- QIR Tofg » e

BGMEA Complex, House # 7/7A, Block # H-1, Sector # 17, Uttara, Dhaka-1230, Bangladesh. Tel: +880 9638012345 | E-mail: info@bgmea.com.bd | Web: www.bgmea.com.bd
Regional Office: BGMEA Bhaban (Level- 4 & 5), 669/E, Jhautala Road, South Khulshi, Chattogram. Tel: +880-2333379125-7 (PABX) | Fax: +880-2333379127 | E-mail: info@bgmeactg.org




. Messe Frankfurt, Inc.
apparelsourCIng 3200 Windy Hill Road | Suite 500 W CONTRACT
Atlanta, GA 30339, USA Exhibitor Application

Phone: +1.770.984.8016
LOS ANGELES Fart: +1.770.984.8023 SPRING 2023

Full Company Name:

Company Booth Name:

used for signage & exhibitor listings

Contact: Title:
Address:
City: Province/State: Postal/Zip Code: Country:
Phone: Fax:
Email:
Website:

PRODUCT DESIGNATION Please indicate your top (6) categories with (1) being your primary product group.

Primary product group (1) will be listed on booth ID

_ Activewear ____ T-Shirts ___ Pants/ Bottoms __ Shawls/ Scarves
Knits / Tops _—___ Suiting — Uniforms /Workwear ____ Loungewear / Sleepwear

— Sweaters — Ties/Ascots —_ Intimates/Shapewear —— Socks / Hosiery

— Gloves — Jewelry —— Hats / Headwear —— Outerwear / Coats

— Dresses — Bags ___ Technology Services  __ Swimwear / Resortwear

— Denim — labels — Polo Shirts / Shirting Other

LENZING [ TENCEL™Lyocell [] TENCEL™ Modal [] TENCEL™ Lyocell with REFIBRA™ [] LENZING ECOVERO™

Technology Viscose
Product Range Business Segments
[l High-end ] obwm [] Retailers [] wholesalers
[ Medium range [ Private label [ Large scale manufacturers / Brands  [[] Designers / Stylists
[] Mass market [ Personal label [ Large scale retailing [] Other professionals (please specify)
[ Contract manufacturing [ Mail order house / E-commerce

9 sqm Booth Package Includes:
: . Chairs / Table / Racks
Special Rate: US $3,395 Free WiFi

Limited space available Booth ID Sign )
Booth Cleaning & Security

Electrical Outlets

Please complete, sign & return to: twsales@usa.messefrankfurt.com

PAYMENT INFORMATION
100% OF PAYMENT IS DUE WITH APPLICATION.

|:| Check Enclosed (US $ funds only, payable to Messe Frankfurt, Inc.)

|:| Wire Transfer Information* - Please contact our sales department for wire transfer payment instructions.
*All wire transfer fees (sender & recipient) are the responsible of the exhibitor.

|:| Credit Card - (authorization form provided with invoice)
BOOTH NUMBERS WILL NOT BE ASSIGNED OR CONFIRMED UNTIL PAYMENT IS RECIEVED

1of2



EVENT TERMS & CONDITIONS

CANCELLATION POLICY: With the continued international, local, and US government restrictions on travel, we understand your hesitancy to plan your participation for the February 2023 LA
Textile physical event. If you need to cancel your travel plans due to US, international, or local government restrictions, the terms for cancellation are as follows: Restrictions MUST be imposed on
the exhibitor making it impossible to travel to the USA by the CDC, U.S. State Department, or their national/local government. Texworld NYC will honor a one-time credit rollover of your full
payment towards the forthcoming event in September 2023 only. This offer is ONLY valid for February 2023 and will expire on February 28, 2023. The full credit amount must be used for
September 2023. No refunds or credits will be issued thereafter. No exceptions. Cancellations must be in writing with the date of receipt by Messe Frankfurt Inc. being decisive for each purposes.
MANAGEMENT: The Event will be conducted under the direction of Messe Frankfurt, Inc.,3200 Windy Hill Road, Suite 500 West, Atlanta, Georgia; designated as “Management” in this document.
An “Exhibitor” is an applicant that has been accepted for participation in the Event by Management. Acceptance of an Exhibitor shall be in written confirmation. The issuance of a Booth
confirmation notice, in response to a submitted Exhibitor Contract, shall conclude the contact of participation between Management and the Exhibitor. The Exhibitor and Management
acknowledge these Event Terms and Conditions as the elements of the contract of participation. Violations of any of the Event Terms and Conditions of the contract shall entitle Management to
exclude an Exhibitor from the Event and seek remedies for damages caused by such violations. The Exhibitor must comply with the Digital and Physical Event Terms and Conditions relating to the
officially designated show contractors.

CONDITIONS OF PAYMENT: Any dispute by Exhibitor with any exhibition event services provided by Management or any affiliate, or the amount charged for the same shall be reported to
Management in writing within 15 days from the date of invoice relating to same, time being of the essence (but such dispute shall not affect Exhibitors obligation to make payment within 15 days
as set forth below). Failure to report any such dispute within such time shall constitute a waiver of any claim by Exhibitor with respect to such dispute. Whether sums are due under contract or
open account, it is understood that all invoices are due upon receipt and are considered delinquent if not paid within 15 days from the date of invoice or the date as indicated on the invoice.
Should timely payments not be made as stated, Exhibitor agrees to pay all collection agency fees and expenses, and other costs of collection, including reasonable attorney fees and court costs
which may be incurred by Management

or any affiliate in pursuing and collecting payment. The liability of Exhibitor shall be joint and several with Third Parties. The party executing this agreement on behalf of Exhibitor acknowledges
that it has the authority to do so and that by its execution it has caused Exhibitor and Third Parties to be jointly and severally bound by the terms hereof. Exhibitor represents that Third Parties
will immediately be notified of the terms hereof. Not withstanding to whom bills are rendered, Exhibitor and Third Parties shall remain jointly and severally obligated to pay to Management the
amount of any bills rendered by Management within the time specified and until payment in full is received by Management. Payment by Exhibitor to Third Parties or by Third Parties to Exhibitor
shall not constitute payment to Management.

USE OF EXHIBIT SPACE: The Exhibitor contracts to use the booth for the duration of the Event in conformity with Management's Display Guidelines. Management has the right to relocate a
booth at its discretion. The Exhibitor and its representatives shall conduct themselves in a business-like manner. Show management reserves the right to revoke trade show participation
privileges from unprofessional and/or disruptive individuals. Floor covering is required for all booths. Unusual or custom built booths must have Management approval. Management reserves the
right to restrict or remove exhibits that are distracting or distract from the character of the Event. Booths must be set up prior to the opening of the Event. Management has the right to re-
allocate a booth at its discretion if the Exhibitor has not appeared or begun to set up the booth 3 hours prior to the opening of the Event. The Exhibitor will assume the cost of any additional
services/equipment required for their respective exhibit space. Exhibitor shall not assign, sublet, share or apportion the whole or any part of the space allotted, or have representatives, products,
equipment, signs or printed materials from other than its own firm contracted in the assigned exhibit space without the prior written consent of Show Management.

USE OF EXHIBIT VIRTUAL SPACE: The Exhibitor contracts to use the platform for the duration of the Event in conformity with Management's Display Guidelines. The Exhibitor and its
representatives shall conduct themselves in a business-like manner. Show management reserves the right to revoke digital trade show participation privileges from unprofessional and/or
disruptive individuals. Management reserves the right to alter exhibitor presentations.

BOOTH RESPONSIBILITY: It will be the responsibility of the company who contracts the space to maintain personnel in the booth at all times during the show hours. Any Exhibitor who starts to
pack or dismantle their booth prior to the show closing will be charged a fee of $1,000 and may forfeit any seniority to future shows.

EVENT SCHEDULE: The duration of the event, set-up times and hours of operation shall be published in the Exhibitor Manual. Construction and dismantling hours must be adhered to unless
written approval is received from Management.

SALES ACTIVITIES: All retail sales activities must have written approval by Management; any royalties or commissions resulting from sales activity must conform with the Event Terms and
Conditions.

PHOTOGRAPHY: Management has permission to use the likeness of any person and/or products exhibited in photographs and in any and all other media, whether now known or hereafter
existing. The exhibitor waives the right to inspect or approve the finished product, including written or electronic copy. Additionally, all rights to royalties or other compensation arising or related
to use of the photograph are waived by the Exhibitor.

ADVERTISING AND PUBLICITY: All exhibitor promotional material and goods are limited to the designated display area. Exhibitors may not carry out publicity activities outside the boundary of
the booth or in front of the Event without written permission from Management. Acoustic presentations are permitted only if they are arranged in a way that other Exhibitors are not disturbed by
them and visitors are not disturbed or hampered by them. Management reserves the right to cease any publicity/presentations that have not been approved and do not meet the standards of
the Event.

MEDIA AND PRESS RELATIONS: Any activities conducted by the media whether arranged by the Exhibitor or separately shall be conducted through the Management Press Office.

EXCLUSION OF LIABILITY: Management shall not be liable to an Exhibitor for damages caused by Acts of God, war, civil disturbances, fire, violence, building malfunction, inclement weather or
any other circumstances beyond the control of Management, including damage caused by visitors to the Event, other Exhibitors or persons acting on their behalf. In addition, Management shall
not liable for the number of visitors or sales generated from participation.

SECURITY AND LIABILITY: All local, state and federal laws shall be observed during the Event in the exhibition area. The Exhibitor shall observe all safety regulations of the facility, directives by
security personnel and Management personnel. The Exhibitor shall be liable for all damage to persons or property, economic losses which have been caused by booth construction, booth
equipment, exhibits and any employees acting on its behalf. The Exhibitor shall obtain all required permits prior to the commencement of the Event and have them available for inspection by
Management. Management will provide Security during the construction of and dismantling times as well as throughout the duration of the Event, but will not be liable for the loss or damage of
any exhibitor property. No one under the age of 16 will be permitted on the exhibit floor.

INSURANCE: The Exhibitor is responsible to provide sufficient insurance protection.

EXHIBITOR MANUAL: Specific information about booth construction, dismantling, transport companies, packing materials and rules, Exhibitor services etc. will be contained in the Exhibitor
Manual.

PREVENTION: The Exhibitor shall not use any flammable decorations or coverings for display purpose. All fabrics or other material used for decoration purposes shall be flameproof. The
Exhibitor shall comply with all applicable fire regulations.

BOOTH DISMANTLE: The exhibition area is to be returned by the Exhibitor in the same condition as it was handed over. In the case of any damage to the exhibition

area or the halls (structure, floor, cables, ducts, etc.), it shall be repaired at the Exhibitor's expense. If the clearance of the booth has not been undertaken in good time, Management may have it
cleared and the goods put in storage at the expense of the Exhibitor. Management shall assume no liability for exhibits left behind.

COMMERCIAL TRADEMARK AND OTHER COMMERCIAL RIGHTS: Management expects exhibitors to honor commercial trademarks and other commercial rights. In case of documented
trademark or other commercial right infringements, Management reserves the right to exclude an exhibitor from the current and future events. This stipulation does not create an obligation for
Management to take such action. Management does not accept any liability for commercial rights infringements that may be committed by an exhibitor.

AMENDMENTS: Any amendments to this contract shall only be accepted in writing and must be approved in writing by Management.

Name of legally responsible person (please type or print name, title & sign below):
We hereby accept the General Terms & Conditions on this contract.

Name: Title:

Signature: Date:
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TEXW@RLD

NEW YORK CITY

SUSTAINABLE INFORMATION FORM

The below table helps you to describe the sustainable products or practices of your company in terms of raw materials,
manufacturing and finishing processes, social and ethical aspects and well as the use of any transparency tools. To be
featured as an sustainable exhibitor at our event, fill out the below table where applicable and provide a copy of any
current Certificates. If your company is holding a certificate, please attach a copy to this application.

1. Raw Materials

a) Certified organic material d) Biodegradable fibers

[ Cotton [0 Biosynthetics ie: Corn, Soybean, Algae, etc.
O Wool [0 LENZING™ ECOVERO™ Viscose

O Silk [0 LENZING™ Lyocell (TENCEL™ Lyocell)
L Linen [0 LENZING™ Modal (TENCEL™ Modal)

b) Selected natural fibers [J Cupra

[0 Hemp [0 Eastman Naia™

[0 Ramie [ Other, please specify .......c...cceeeune.ee.

[OJ Other, please specify ..........cccccueneeee.

c) Recycled fibers e) Optimized synthetic fibers using

[ Cotton renewable and conventional sources
[Od Wool [J Biophyl

O Polyester O Sonora®

[J Polyamide [ Other, please specify .........cccccceeueene...
[0 LENZING™Lyocell with REFIBRA™ Technology

[[1 Other, please specify .........................

2. Processes
Dyeing and finishing

[J Save water consumption E seduclec; dye consumption
. atural dyes
[] Save energy consumption [1 Other, please specify .........c...ccvveneee..

[ Save CO, emissions

3. Ethical/Social & Transparency/Traceability

a) Social/Ethical b) Transparency/Traceability
. [J Sustainability Report
[ Fair Trade Cotton O GRI (Global Reporting Initiative)
[0 Other, please Specify .......cccccceeueenenne. O Higg Index
[J Other, please specify .......cccceeeernnne.

4. Global Certifications

IWTO (Organic Wool Standard)
ZDHC (Zero Discharge Hazardous Chemicals)
Other, please sSpecCify .......ccccceeveernen.

EU Eco-label (EU-Flower)

Canopy

Oeko-Tex Standard 100

Oeko-Tex Standard 1000 / 100plus

Bluesign®
ISO 14001 (Environmental Management)

GOTS (Global Organic Textile Standard) [ LCA (Life Cycle Analysis)
OE (Organic Exchange) [0 Product related carbon footprint
BCI (Better Cotton Initiative) [0 Product related water footprint
RWS (Responsible Wool Standard) E' o (el eI
RDS (Responsible Down Standard) [0 CradletoCradle
GRS (Global Recycling Standard) [ Fair Trade

O

|

O

OoOooOooooooonoaq




Y 4

TEXW@RLD

LOS ANGELES

apparelsourcing

LOS ANGELES

July 25-26, 2023
California Market Center

messe frankfurt &



Join us on the

West Coast!

The largest sourcing event on the East Coast is headed for the City of Angels!

Texworld Los Angeles and Apparel Sourcing Los Angeles debut this summer
at the California Market Center to expand access to world-class textile, apparel and

accessories manufacturers from around the globe.

Secure your space today alongside other top international textile exhibitors to reach

West Coast buyers and expand your scope of business.
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When + Where.

July 25-26,2023

Tuesday, July 25 « 9am-5pm
Wednesday, July 26 « 9am-5pm

California Market Center « Building C
The Loft Event Space * Floor 10C



Location, Location, Location.

The California Market Center is in the heart of downtown LA’s Fashion District and is the hub of
fashion and creative communities. It is home to showrooms, events, creative offices, and businesses

catering to the downtown LA community.

Who Will You Meet?

Brands in attendance include Adidas, Gap, Columbia, Marc Jacobs, Patagonia, Tom Ford, Monique
Lhuillier, UGG, Guess, True Religion, BCBG, Coach, Johnny Was, J. Brand, Lilly Pulitzer, and more!

The Booth -

Package.

¢ Chairs
Table
e Custom Booth ID

e Complimentary Wi-Fi

Additional Offerings:
* Marketing/PR Support

o

[e]

o

o

o

Webpage and directory listings
Onsite signage

Printed promotional material
Social media features
Dedicated E-blasts



Esther Kim

Sales Manager

Esther.Kimeusa.messefrankfurt.com
+1.678.564.6310

Visit Us Online
www.texworldnyc.com





